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Established in 2007, the company has been operating as an outlet research
agency
Fully registered as a company, Research World International Ltd has legal

rights to operate any where on the continent of Africa and where necessary
partner with others for data collections

Over the past years we have developed true capabilities in the regions and
an expertise in the various sectors

Today we are one of the largest research companiesin East & Central
Africa, coordinating work in the region

\WWe conduct numerous studies per year, and this has created a pool of
expertise within eur company.

Research World International Ltd comprises an extensive fieldwoerk team
covering the whole region but from time to time we partner with other
agencies for. data collection . Data processing for: all projects is conducted in
house and we are able to monitor. the quality

We utilize various research methods/designs to generate required
responses

Every study i1 s uniquely planned fo
Unique Quality control measures and data accuracy
Confidentiality is strictly observed.
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Contact information

3% Floor Country MalkKiwatule

Telephone: +256:31229056¢
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An opinion poll
is a scientific
and
representative

e the esse
sclentific

poll is to secure a
representative
sample,

rather than a vast
one.

survey
designed to
measure

the views of a
specific group

T for example
a countr]lyobs
electors

Public opinion is a critical force in shaping
and transforming society.

A properly conducted and disseminated
survey gives the general public an
opportunity for its voice to be heard.

Through opinion research the public,
politicians, the media and other interested
groups have access to accurate measures of
public attitudes

and intentions.

AScientifico polling
@c@essfu@peﬁitical @evelopments of the last
century. Public opinion polls help guide policy
by giving decision-makers impartial
information about what the public wants.

Polls also alert the public to their own hopes,
desires, and political goals. They are mirrors,
permitting individuals to understand where

they fit into the political system.
AESOMAR WORLD RESEARCH COI

I' s among ¢t he

mo s t

Statistical theory
allows us to
estimate this.

VES &

GUI DELI! NESO



Between March 19" and April 6" RWI conducted the face to face
iInterviews with 1300 randomly selected voting-age Ugandans in
65 out of the original 80 districts of Uganda

The study covered both rural and urban areas infive defined
administrative regions (North, Central, Western, Easternrand
Kampala

In'designing the approach and toels, RWIdrew: upon a numkoer: of
existing seurces; Including govermance and social surveys such
as the Afre barometer the Pew Global Attituides Project,
Deepening democracy, and the World Values Survey, which
have been conducted in a large number of countries

The population (Universe) investigated in this study was made up
of all Ugandan persons aged 18 years and older in both rural and
urban areas, specifically those who are registered voters.

For this study, Kampala was purposely treated as a separate
region because of its unigue demographic features (100% urban
was sampled)




Study objectives

This opinion poll had five main objectives, namely:

A Understanding public epinion on the econemy of Uganda since
elections 2011

A To get the public epinien en Who they consider to be a likely.
SUCCESSOr to the current leadership

A Measuring the trust of the publiciin the electoral process

A Understanding voter intentions and the determinants of voting in
Uganda

A Understanding public opinion on the direction of the country and
ISSues of concern to voters

The above themes were aimed at assessing the opinions and
attitudes of the people of Uganda as a measure of the performance
of government and parties since the presidential elections in 2011




Methodology of the study;

Research Design

Sampling Framework

A

The study
employed a purely
guantitative
approach

The methodology was designed to ensure a Nationally
Representative, randomly selected sample of voter-age
Ugandans aged 18 and above who had participated in the
previous election process

Based on latest Uganda Bureau of Statistics data (2002)

Random Sampling of sites chosen at the parish level in all 'sub
r-e g «0enss . pir op:or-tehronalk by tfo:-po
diversity(regions, ethnicity, urban/rural, etc)

Random selection of Households and respondents according to
internationally accepted standard methods (random walk

t-e chni qulé.owisteld -hars to deterimine the
household

Not more than 20 per EA

Used a KISH grid to determine the person interviewed in the
household

To ensure quality data, quality control procedures during
fieldwork (training of interviewers, back-checks, spot-checks
etc) as well as during data entry and processing were applied.
Results are given with a +/-2% margin of error at a 95%
confidence level 8




Below is our sample coverage across regions. Whereas the populations may have changed by
the date of this poll, the UBOS 2002 statistics are the most credible source.

Total population
2002 population Rural Rural Urban Urban Total
and housing census population sample population sample | sample

1,189,142 1,161,114 100 100

Central (Minus 5,386,283 4,912,161 260 502,150 40 300
Kampala)

6,204,915 5,797,734 300 407,181 40 340
5,363,669 4,863,830 240 499,839 40 280
6,298,075 5,868,972 240 429,103 40 280

24,442,084 21,442,697 1,040 2,999,387 260 1,300

Source UBOS2002



Sample Size Calculation

The table below shows the number of interviews across the regions, and the corresponding
number of parishes, and districts that were surveyed

Final adjusted sample of 65 EAs showing number of households to be covered in
each EA

Urban
Region Sample Rural Sample Total EAs |HH per EA | Total HHs

Kampala 5 5 20 100
Central 15 20 300
Eastern 17 20 340

Northern 14 20 280

Western 14 20 280
1,300
Source UBOSfOOOZ

65




Sampling Technigue
Stage 1: A multi-stage stratified random sampling design was adopted.

Stage 2: All the 80 old districts in the country were listed, and
sampling points was randomly selected using a random number table

/I 1 /

Stage 3: At this stage all parishes selected from the selected district
were listed and the required number of Parishes randomly selected

Note: At each stage, the population was stratified between urban and
rural based on probability proportionate to population size (PPS)

NOTE: Details of the number of interviews across the regions and the

corresponding number of parishes surveyed can be availed
11



Interviewing and field work

At the selected sampling point (the parish), the
household was selected using the random walk
technique with interviewers following the left hand
rule.

At the household, the

If the selected respondent was not at respondent to be interviewed
home, the enumerator made two call was selected using the Kish
backs in a span of two days in a bid to Grid. All members of the
get him/her for the interview. household aged 18 years and
However, where the respondent was older were listed out on the
not located after the call backs, a grid, and a random number

substitution was allowed. table was used to select the
gualifying respondent.

Following a successful interview, the
enumerator skipped the next four houses and
then selected the fifth house on the left from

the household in which the interview was
completed. Businesses were not counted in
the skipping pattern.

12



Data Analysis

13



This is a wealth of data unto which
analysis may be drawn
di frerentl y
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Category of Respondents

Base = 1300

16



Regional Representation

~Base = 1300

Wi

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0%

The highest representation came from the Eastern region which was over
sampled with 17 districts
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25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

17.0%

20.2%
| 18.1%

Age groups of Respondents

Base = 1300

22.6%

13.0%

1

9.1%

A

19- 24

25-29 30-34 35-44 45 - 54 55- 64
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Social Economic Class of Respondents

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0%

This is majorly because it was a house-hold survey where all respondents were approached at their
homes. Considering the times of the interviews, the AB respondents could not easily be reached.




Religious Affiliations of Respondents

Muslim Catholic Protestant Born Again Others Religions
(Balokole)

This representation was random and no prior arrangements were made to represent one religion more
than another.

20




Highest Education Level Completed

Overall, the highest level of education accomplished by most of the respondents was primary level
(48%), with only 15% reporting to have accomplished university or higher education. Significantly,
12% of the respondents have never received any form of education and thus, are illiterate.




Number of people in the household, including
respondent

5 + people 52.4%

4 people 17.8%

3 people 18.5%
1 person - 3.6%
0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%

m Percent Base = 1300
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Qtn; Were you registered to vote in the 2011
Presidential and parliamentary elections?
(Overall Response)

Base = 1300




Qtn: Did you vote during the 2011 presidential
elections? (Overall Response)

Base = 1300




Qtn: Did you vote?
(By Region, Category, Gender, Age Group, and SEC)

100%

93% 94% g9o 0
° 889, 90% 90% geoy 8506 86% 92% 92% 88% 88% 88%
80% 82% 0
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Western
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Measuring freedom to discuss politics

Qtn: Are you free to talk about politics in this village? (overall
Response)

Base = 1300

| don't know

No Comment

88%

20% 40% 60% 80% 100%

Majority of Ugandans believe they have the freedom to exercise their political rights, that include not
only who they vote but also the freedom to hold political discussions.

27



Power Vs. Political Rights

Qtn; How likely do you think that Powerful people can find out
how you voted even when it IS supposed to be a secret ballot

48% Base = 1300

32%
17%
3%

Notat all Notvery likely Verylikely  Don't know
likely

Majority of the respondents express confidence in the electoral process



Freedom of choice

Qtn; How likely do you think that people can be punished by the

government officials if they vote for another candidate other than the
official government candidate?

Base = 1300

51%
32%
12%
6%
/ A . /,// i

Notat all Notvery likely Verylikely  Don't know
likely

The public largely believes that each and every person of voting age is entitled to an important
opinion of choosing the candidate they deem able to lead them as president




Confidence in electoral process

Qtn; Did the results of the previous elections encourage you to
vote in future? (Overall Response)

Base = 1300

2% 2%

p ANy 4LARSy

Yes, | was No, | was not None of the Do Not Know
encouraged encouraged above

>

Majority of the respondents who voted believe that the results of the elections, that were declared were
actual and as such they are encouraged to vote again because they have grown faith in the electoral
system. 30




Confidence in Results
(Regional, Rural-Urban)

Base = 1300

%

% 104 BRL s % % 100 | BE% 3%

1%

Central Eastern Kampala Northern Western Rural  Urban

@ Yes, | was encouraged  ENo, | was not encouraged
B None of the above 0 Do Not Know

Withstanding the overall response, the views from across the regions reveal a discontentment which

can hardly remain ignored. -




Interference with Election

Qtn; In your view do you think the elections were free and fair?
(Overall Response)

To a large extent,
-

the public expresses
confidence in the
Don't Know electoral system

sighting no election
malpractices or

Not Sure interferences.

0.0% 20.0% 40.0% 60.0% 80.0%
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Respondents who di dn

OQtn; why didno6ét you vote in the

[l Health

Did not get voter's cards

Polling station was transfered far away
Had travelled
Names missing on the register

| do not trust the electoral commission
| do not like politics

Elections do not matter to me

It was going to be rigged anyway

0% 5% 10% 15% 20% 25% 30% 35% 40%

It is also encouraging to note that a significant 88% of the respondents say they voted in the last elections and an identical
percentage said they are free to talk about politics in their village without fear of being apprehended. Of those who did not
vote in the 2011 elections 39% wanted to but when they went to vote, their names could not be traced on the register.
Others had travelled (7%), some were hindered by ill health (17%) and others did not get theirv o t eardd €%). 33
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Qt n; Why di dnot you
elections? Regional Response

)% 19%
it 16% 15% Lt

5220 120 50 e 3% 69

8% EI 07(%/0 /00 0%6% o [ socee 54,52 6 6
« Ii H Mkl ogiml i iI e Jhr

Central Eastern Kampala  Northern Western Rural Urban

@1t was going to be rigged anyway O Elections do not matter to me B | do not like politics
B | do not trust the electoral commission B Names missing on the register O Had travelled

B Polling station was transfered far away O Did not get voter's cards B || Health




Motivating factors

Qtn; What should be done to motivate you to vote in the next
elections? (Overall Response)

Base = 135

Good manifesto

Senstize people about elections

Give us money

Clean up the voters register

There must be electoral reforms

Museveni should not contest

10% 20% 30% 40% 50% 60% 70%

ANEl ector al reformdé is a broad term that <covers,
responsiveness of electoral processes to public desires and expectations. However, electoral
change can only be referred to as reform if its primary goal is to improve electoral processes,
for example through fostering enhanced impatrtiality, inclusiveness, transparency, integrity, or

accuracy.
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Interference with Election

Qtn; In your view do you think the elections were free and fair?

(Regional, Rural-Urban, Gender, Age group, Working status and
SEC)

DE
C2
C1
AB
55- 64
45 - 54
35-44
30- 34
25-29
19-24
Female 11%
Male b 7%
Urban 0 6%
Rural 9%
Western 0 6%
Northern b 8%
Kampala 0 6%
Eastern o  12%
Central b 9%

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Yes ENo HNotSure HDo NotKnow Base= 1300
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